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We Provide Total

Healthcar:

Labaratary SEvieEs

Build your brand
presence with Matte.

The Greatest Firm You Can Trost

The greatest and strongest
firm you can (risl

Harness the Power
of Customers Words

We articulate
goals & set the
strategy

Business Ideas Foclal Marketing

Real Estate agent o8
near you
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Exclusive offer
just for you
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WE HAVE
TO LET YOUR
GROW
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Our Industry

= Elearner.

Start learning
new things Daily

Wera s h the gicht @ fram,

Trusted by our awesome
partners

Chisinau in
2015

Professionalism. Organization. Result.
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Financial Consulting For

-
Your Business
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aality Services Vaksaiie ideas Budget Frimnadly Sy 24T

| L 2 Our Mission,
h w Values and Motto
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& Arency

Digital Agency
& Solutions.

busin:

Quickly g "

8t Solution For
O Process_

Request a Quote

Experts in the design and
management of global supply chains

We deliver your promises

We deliver your promises
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If you choose
the 3 r

you m;éd to ﬂnd -
a retailer to buy your
watermelons wholesale!

A

y

If you choose

the go B2C

you would instead
set up a farm stand!
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MARKETING MADE EASY

Hello I'm Limor

A mother of two lovely girls, | am the
hardest worker there is, a school with

a high work ethic, an eternal student -
congtantly ftudying to stay up to date with
all the new trends and technologies that
serve marketing purposes. I'm your new
marketing manager.

| am new in the field and hungry for
success. Doesn't let the balls drop, raises
red flags when | spot a problem on the
horizon, takes responsibility for the entire
process, works well with people at all
management levels in the organization,
is connected to the bedt and modt honest
suppliers you can find.

B2B or B2C?

B2B refers to a "business-to-business”
company that provides services or
products to other businesses. B2C refers
to a "business-to-consumer” company
that sells directly to individual consumers.
They're two separate business models
that serve different types of customers,
one being businesses and the other

direct to consumer. The main difference
between B2B and B2C is the audience or
niche market for your marketing activities.

Meither the B2B nor B2C business model
is inherently better; they both have their
own pros and cons. Most businesses are
better suited for one model or the other.
The model that besh fits your business is
determined by your goals, infrastructure,
and industry.
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Limor Koren

A Full-Stack Marketer

Global B2B Marketing

Hubspot Marketing Automation
Digital Marketing

Social Management

Branding

Trade Shows Production
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If you choose

you need to find
a retailer to buy your
watermelons wholesale!
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If you choose

the go B2C
you would instead
set up a farm stand!
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Limor Koren

A Full-Stack Marketer

Global B2B Marketing

Hubspot Marketing Automation
Digital Marketing

Social Management

Branding

Trade Shows Production
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I'm Limor

Hello I'm Limor

A mother of two lovely girls, | am the
hardest worker there is, a school with

a high work ethic, an eternal gtudent -
congtantly studying to stay up te date with
all the new trends and technologies that
serve marketing purposes. I'm your new
marketing manager.

1 am new in the field and hungry for
success. Doesn't let the balls drop, raises
red flags when | spot a problem on the
horizon, takes responsibility for the entire
process, works well with people at all
management levels in the organization,
is connected to the best and most honest
suppliers you can find.

B2B or B2C?

B2B refers to a “business-to-business”
company that provides services or
products to other businesses. B2C refers
te a "business-to-consumer” company

that sells directly to individual consumers.

They're two separate business models
that serve different types of customers,
one being businesses and the other
direct to consumer. The main difference
between B2B and B2C is the audience or

niche market for your marketing activities.

Neither the B2B nor B2C business model
is inherently better; they both have their
own pros and cons. Most businesses are
better suited for one model or the other.
The model that best fits your business is
determined by your goals, infrastructure,
and industry.
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